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ABOUT ME

Art director and creative lead with 12 years'’
experience across brand identity, digital platforms,
and integrated campaigns. Ex-Ogilvy. Based in South
Africa (GMT+2), working with agencies, founders, and
distributed teams internationally.

My work sits at the intersection of brand, product,
and communication. | start by understanding the
business, the customer, and the opportunity behind
the brief, using that context to shape direction and
guide decisions as projects evolve.

At Ogilvy Durban, | worked as Digital Art Director on
SA Home Loans’ platform transformation, helping
lead the design of South Africa’s first fully automated
home loan experience across distributed teams
during lockdown. | later joined ITl as Art Director

on the MR Price Sport account, contributing across
campaigns, shoots, and rollout while taking on
broader responsibility across team output.

Since 2023, I've worked independently with agencies
and founders across brand, digital, and campaign
projects.

Alyssa Naicker-LLawrence

HOW I WORK

| help teams turn direction into delivery. Whether the '

challenge is a brand, product, campaign, or digital
experience, | bring clarity to the work early and stay
closely involved as it develops. My role often extends
beyond creative execution, helping connect business
objectives, customer needs, and the decisions
required to move projects forward.

| work across independent and distributed teams,

with clear communication, reliable delivery, and
experience collaborating across time zones.

EXPERIENCE
Ogilvy Durban

Digital Art Director ~ *  SA Home Loans digital

platform transformation

ITI
Art Director for MR Price Sport *  Campaign
concepting, shoot direction, and multi-channel rollout

Independent Practice S
Art Director & Multi-Disciplinary Designer  *
Brand, product, and campaign work across agencies
and founders. ; -
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2026 + HOSPITALITY

ROLE: BRAND STRATEGIST, DESIGNER & WORDPRESS
DEVELOPER

J&K Holiday Homes
Brand ldentity & Website

BRAND STRATEGY - BRAND IDENTITY -
WORDPRESS DEVELOPMENT

WEBSITE DESIGN -

WEBSITE SCREEN RECORDING AVAILABLE ONLINE.

CONTEXT

J&K Holiday Homes operates within
Caribbean Estates, where properties
compete side by side with similar
amenities.

Guest decisions are shaped by
presentation, perceived quality, and
confidence. The brand and digital
presence needed to work as one system
across the full booking journey.

THE WORK

| led the project end-to-end, developing
brand, strategy, and platform as a
connected system.

Brand and website strategy defined
positioning, audience, and booking flow,

shaping how information and imagery
function across the site.

Photography direction identified the
imagery required to communicate

key guest considerations, supporting
consistency across both the website and
third-party booking platforms.

Brand and website strategy defined
positioning, audience, and booking flow,
shaping how information and imagery
function across the site.

The WordPress website was structured
for navigation clarity, property
understanding, and decision-making.
NightsBridge integration enabled
availability and reservations to sit

(' VIEW ONLINE )

naturally within the booking flow.

Supporting systems included email
capture, SEO foundations, hosting,
domain setup, and performance
optimisation across desktop and mobile.

OUTCOME
A complete brand and digital platform
launched as a unified system.

Brand, website, and booking experience

align to support clarity, trust, and ease of
use, creating a structured foundation for
growth and repeat engagement.

.
e
e -
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2024 - HOSPITALITY

ROLE: BRAND STRATEGIST, DESIGNER & WORDPRESS
DEVELOPER

Orca Estates
Brand Strategy & Website

BRAND DEVELOPMENT - PRICING STRATEGY - WEBSITE DESIGN
- WORDPRESS DEVELOPMENT

CONTEXT Positioning and narrative were defined SEO, mobile responsiveness, and
A KZN coastal guesthouse required a around family stays, comfort, and performance were included.
website to support bookings in a highly proximity to nature. Audience and
competitive local market. competitor analysis shaped framing and

structure. OUTCOME
Guests compared similar offerings within The business launched with aligned
close proximity, where perception of Pricing was restructured to align brand, pricing, and platform.

value, clarity, and ease of booking drove perceived value with offering.

decisions. The website generated R80,000
The website was designed to support the in bookings within the first week.
full journey from discovery to booking, Brand, pricing, and digital experience

THE WORK with clear navigation, suite detail, now operate as a connected system

The project expanded into strategy before experience content, testimonials, and supporting confidence and conversion.
execution. integrated booking functionality.

WEBSITE SCREEN RECORDING AVAILABLE ONLINE. ( VIEW ONLINE )



https://orcaestatesdurban.co.za/
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Experience relaxing, - - |
family-friendly stays at *
Orca Estates. I

We are a vibrant, family-friendly gqésthuuse nestled ik A" ,
in the heart of Bluff, Durban. With a capacity to N
host up to 35 guests, our three guesthouse options
offer a tranguil escape close to the beach, nature

reserves, restaurants, and shops.
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2021-2023 + FASHION RETAIL
ROLE: SENIOR DESIGNER & ART DIRECTOR

4
£ "B

MR Price Sport
Retail Campaigns & Art
Direction

ART DIRECTION -
DIGITAL -

CAMPAIGN CONCEPT -
SOCIAL - OOH - PRINT

OVERVIEW

Art direction and campaign development
across a continuous retail calendar
spanning product launches, seasonal
campaigns, and brand moments.

CONTEXT

MR Price Sport operates within a fast-
moving retail environment, requiring
continuous output across digital, social,
in-store, print, and OOH.

Campaigns, launches, and promotional
activity run simultaneously, requiring
creative consistency across channels
while meeting demanding production
timelines.

RETAIL MARKETING -

THE WORK

Across two years, | worked across

a continuous stream of campaigns,
launches, and brand moments,
contributing to concept development, art
direction, and multi-channel rollout.

Responsibilities included campaign
ideation, shoot art direction, visual
development, and execution across
digital, social, print, in-store, and OOH
formats. Work was developed in close
alignment with the broader brand system,
ensuring consistency across a high
volume of outputs.

Highlighted campaigns include Power to
Her, Power to Move, a Women'’s Month
campaign exploring personal expressions
of strength through both narrative and

retail-focused executions, and We Are
Runners, a winter running campaign built
around shared motivations for running.

OUTCOME
Sustained creative delivery across a high-
volume retail environment.

Consistency was maintained across
campaigns, formats, and timelines,
supporting clear communication, strong
brand alignment, and efficient rollout
across multiple channels and teams.
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Vaw s averything. Mew 5 sverything. New s ovoryifing. New is evarythl

IRTHOOWG ING: THE ILETID 200 E

New really is
everything.

Right down to your loes.
Our latest athleisure shoe is
designed for fun and wa're
having it.

STUDIO & UGC CONTENT CREATION MANAGEMENT




Exercise Tube
R99.99

Slam Balls
From R269.99

Move,

anywhere. P;«
-

Dumbbells
From

R3999 .

. HOW TO: ]
Move. Sun. Swim.

Mid-Thigh Shisrts
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“Swimwear and boardies — -
you could actually live &1 SWImwear,
in all summer.” E i -
LAY meet plastic.

MoneRodrdios A Selected swimwear from our
range is made from recycled
plastic. We're pretty proud of
that, and the fact that a portion
of every sale goes to the
WILDTRUST WILDOCEANS
programme.

JOURNAL

O WILDOCEANS

Ladies Swimsuits
From

H28999

JOURNAL Recycled Swimwear
. LS Fo1e i

fabrics with a lighter
impact on our earth,
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My sport of ch

STUDIO STILLS, LOCATION VIDEO SCREENSHOT & MANIFESTO POST



VIDEO & GIF CONTENT STILLS
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FOR THE BEGINNER RUNNER. FOR THE SOCIAL RUNNER. FOR THE DEDICATED RUNNER. FOR THE COMPETITIVE RUNNER

FOR THE SOCIAL RUNNER. FOR THE DEDICATED RUNNER. FOR THE COMPETITIVE RUNNER
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Mens Turtle Neck Top

“I RUN TO BE BETTER.

RUNNING IS MY WAY OF

TRACKING GROWTH WITH

ENDURANCE AND SPEED™
- ILESLEY

Crop Tops
From R69.99

“I RUN FOR THE JOURNEY,
NOT FOR THE FINISH LINE”™
- BRITTANY

Mens Elite \ - Ladies Elite
Running Kit \ Running Kit
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(-mrpricesport
NEW IN LADIES MENS KIDS FITNESS SPORTS
I RUN TQ FEEL PART

OF A COMMUNITY"
LESLEY

RUNNER o\ % R{1309

At Mr Price Sport, we believe we're all runners. No matter what level you NER. FOR THE SOCIAL RUNNER. FOR THE DEDICATED RUNNER. FOR THE

think you are - whether you've run countless kms or just trying your hand
at it. Every step is one in the right direction, as long as you're wearing the
best running kits, made by us. SHOP RUNNING

NNER. FOR THE SOCIAL RUNMER. FOR: THE DEDICATED RUNNER. FOR THE
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Shoes

Sports

Fitmess Training

Outdoor & Travel
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SHOP FOOTWEAR ‘
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Every single runner is
important. No matter
how far you run,
where you run, how
you run.
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SA Home Loans
Digital Platform D&8ig

UI DESIGN -
DIRECTION

PRODUCT DESIGN - DESIGN STEMS -

OVERVIEW

SA Home Loans developed South Africa’s
first fully automated home loan platform,
consolidating application, documentation,
and account management into a single
interface.

The product required a structured system
for how information, progression, and
states were presented.

CONTEXT

Early research and flows were partially
defined at handover, with gaps at interface
level. Work ran across Durban, Cape
Town, and India during remote lockdown,
shaping how the system was designed,
communicated, and implemented across
distributed teams.

MICRO-INTERACTION ANIMATIONS AVAILABLE ONLINE.

THE WORK

The Ul system was extended into a full
component library, defining patterns,
states, and interaction rules for consistent
use across the product.

| led design across the Client Zone and
supporting areas, resolving undefined
sections and refining flows with
development teams. Interface design and
system logic were developed in parallel to
ensure continuity across components and
full user journeys.

A supporting icon system clarified
navigation and hierarchy. Micro-
interactions reinforced progression
through key application stages.
Photography direction was used to

@EEND)

maintain tonal consistency across the
interface.

OUTCOME

The platform was delivered as a unified
interface system across all user-facing
areas.

Design decisions carried from component
level through to full journeys, supporting
continuity across teams and delivery
stages. The result is a structured product
experience where interface, system

logic, and implementation operate as one
connected layer.
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Products

r-made financial s

Insurance

Cover yourself with a range of insurance products, designed to protect your investment.

Home Owner's Cover Bond Protection Loan

bond for housing sy-to-afford life insurance that

event of

Browse our step-by-step guides to all things Home

Browse our step-by-
step guides to all thin
Home Loan.
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5A Home Loang

Your application status

Your application status

1. Gather documentation

Hon must

All required documer
he submitted onling or to your

consultant before the approval

1. Gather documentation

2. Assessment & valuation
- o " ; Following an initial credit review,
4. Assessment & valuation an expert appralser arranges an
Following an inftial credit review, on expert appraiser arrmnges an appointmant to value the property.
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Application Details

Date of laet clhanga Popprlhoation nurmbe

00-00-0000 000000

Date of last changes
00=-00-0000
SAHL consultant

; application numbar
Name Surname Mame Surname

SAHL consultand
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Name Surname
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m SA Home Loans 1 Search Yy Contact us -] Login m SA Home Loans O search 9, Contact us =] Login m SA Home Loans 1 Search %, Contact us =] Login

Call me back Contact us Locate a branch
Select a province
Full namve Call us Call us call me Back e Durban (Highway) Durban (La Lucla) Call us

Malista Raddy 0BG0 246 810 0860246 810 i e Locate a branch 7T 1 ; 0BGO 246G B10
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Helpful Hotlines Helpful Hotlines

Client service helpdesk Home owner's cover claims Personal lending Head office Client service helpdesk Home owner's cover claims Personal lending Head office
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Poppy Dube

More stories
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m SA Home Loans

1 Search %, Contact us -+] Login m

Calculators

Switch

Aszesa how much you could save by moving your home loan to us,

access cash, consobdate debt and improve your monthly cash flow.

Estimated property value

RO

Cash Out ©

RO

Gross monthly income

=0

Dutstanding balance on loan

#0

Ropayment term (yoars)
20 W

Income typa @O
salarred w

Capitalica foes? @

O vos ) Mo

[r——

N —

How is Switch calculated?

A hame [oan switch is whan you own a hoeme that (2 bonded at a
bank and you wish to mave that loan to SA H Loans 1o
acce#ss cash or to get a better deal. We consider your housahold
income and expenses, the market valua of the property, and how
much you already owe on the existing home loan in arder to

caleutate the maximum cash oot you could gualify for

m SA Home Loans

Switch

Assesa how much you could sive by meving your home loan to us,

) search

Calculators

54 cash, consolidate debit and im prove your montnly cash flow

Estimated property value

R1 234 567

Cath Qut @

H1Z 345

Gross rmonthly mcor

R1Z 345

Outstanding balance on loan

R1 234 B&ET

Ropayment torm (years]

20~

lcome type O

Salaried ~

Capltalise feas™ O

Q ves O

No

Home loan amount

R1 234 567

Cash out 9

R12 345

Initiation Fee ©

R1 234

ntaras rate

6.6%

Registration fes ©

R12 345

How is Switch calculated?

A hare loan switeh ia

9, Contact us -] Login Gat started

Estimated monthly Instalment

R1 234

Interast pasd over term

R1 234 567

Interim interast provimoan D

R12 345

Total home loan foes

R12 345
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Home Loan Switch
Payment Calculator

Switch to save, access cash, consolidate

debt and improve your monthly cash flow.

Refinance Additional payment

Estimated property value

RO

Cash out

RO

Gross monthly income ©

RO

Qutstanding balance on loan

RO

Repayment term (years)

Home Loan Switch
Payment Calculator

Switch to save, access cash, consolidate

debt and improve your monthly cash flow.

Additional payment

Estimated property value

R110000(

The Cash Out amount available is the
en the value of the

. ou still owe on your
Cash out
ibjact to aur

aluation

R50000

Gross monthly income |

R65000

Qutstanding balance on loan

R550000

Repayment term (years)

20 ™

Home loan amo

R641,915

Estimated monthly instalment

R5,900

Cash out ©

R50,000

Interest rate

9.30%

Interest paid over term

R774,063

Interim interest provision ¢

R13,327

Total fees included in Home Loan ©

R28,588




CONTEXT

A 10-year established brand required
refinement to align with its current
positioning and growth direction.

THE WORK

Following a workshop, the identity system
was refined for consistency across all
applications.

A

The logo was updated with flexible
lockups. A revised colour palette and
typography system established cohesion
across packaging, signage, and digital
applications.

The system was designed to function as a
unified structure across all touchpoints.

A\

A cohesive identity system implemented
across all brand touchpoints.

The refreshed system strengthened
clarity, consistency, and application
across retail, packaging, and digital
environments.

+

+

put on*
courage
+




Cherry Blossom Midnight Grey
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[.iza Clifford

Twilight Teal Athena Goodnight Kiss Protea Pink

NEW LOGO

‘l’"’\ L 4

LS e

itk /77

\

LIZANCLIFFORD

Professional Bra Fitting Studio

OLD LOGO

'b lml.b : .
y*ul;% §y*ull 3&




)

Liza Clifford

lizaclifford.com

Put on Courage

and snap, share and tag!

We discover your perfect fit so that you
can put on the courage to live authentically
and be unashamedly yourself. Enjoy!

g © #putoncourage  #lizaclifford
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Liza Clifford

PUT ON COURAGE

eeell BELL F 100% ..

I Mew Message —
Recipients

Subject

Zama Dlamini
I“ﬂ! mit

084 943 1976
Liza Clifford

Liza Clifford Professional Bra Fitting Studio

Eectas: Lo Cifford TO86 133 X778 3 Bt Marye B, Thruppda Ceare,

Foge o, 2001 301 L0550 E- wfofbiie b Mo cow Wikl Dy, D010 0k Draficrd Fgad, (B Bt il Pranh, Prglosia
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L.iza Clifford

PUT ON COURAGE

iy

Zama DIamini

zamaibzaclitford.com

084943 1976
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PUT ON COURAGE
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I'm what you've
been waiting for.

courage
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The purpose of this brand guide.
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CONTEXT

An Australian skincare launch required
a digital platform to introduce products,
communicate value, and establish trust
through science-led credibility.

A workshop defined direction around
education, transparency, and skin
confidence.

THE WORK
| led content and website development
alongside a strategist and copywriter.

WEBSITE SCREEN

The structure prioritised education,
product understanding, and guided
discovery across ranges, ingredients, and
routines.

Messaging balanced scientific credibility
with accessible communication. Visual
direction incorporated natural references
aligned to ingredient-led storytelling.

UX focused on simplicity, readability, and
progression through information layers.

VIEW ONLINE )

OUTCOME
The site launched as a structured entry
platform for the market.

Brand, education, and product experience
were unified into a clear system
supporting understanding, engagement,
and trust.

The refreshed system strengthened
clarity, consistency, and application
across retail, packaging, and digital
environments.
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frit[s]mith

A range of scientifically
formulated skin care products
developed by real people who

understand skin.

Enhance your skin's
energy production.

This serum feeds ingredients directly into the cell, delivering what

—

it needs to function optimally.

We believe in energising the
nutrients to encourage healt
integrity of the skin creates ¢

ensures that your skin is fed
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Our Purpose Shop ~  Learn

Shopping Cart Cuaniity

| am [power] Active Cleanser

Renous

Subtotn] £50.00

Shipping & tares caloulated ot checkout

Lo vy b0l Qs WiEery

The reason why we do
what we do.

Irtagrity

Hisnaaty aboen Bl athar thinge. Wa have cansfully and thaughtiully
Ipemralated oue t% uSing @ varkty of natural ingredianis
chentifcally proven 1o enhanoo the skin as an ongan. We want
your kin 10 adi prodcsieshy, s in orded 1o schiove That we hive
unnd only tha best wiamne, rminarals and compouns in ouwr

procucis.
Leyakty

W &t | this for the long haul and you and your skin sne eur main
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Expartiss and avidance baded

Yiorur skin in your largedt organ and & carvas That coroys 50 much
tmcre Bhan winsd mess 1he aye, Our in depih knowle
of naperiancs cougled with smpathy snd o poassion for driving

poaiti chango hsels tho frifla]mesh brand
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frii[s]lmith

A range of scientifically
formulated skin care products
developed by real people who

understand skin.
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a nutrien|s 10 encourage hoaltthier skin cell sctrdty. Th e

frii[s]mith o S Ay S

Expross chackout

P Payiol

Contact information

Shipping address

Hero Ingredients
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found i [ am [power] Active Ciranser

Bulgarian Rose Water

A light, rose patal infused water.
Wiariaing the siin's PH level
Asit-cllafeenatang

High porcentoge of antcondams eesanlial 1o sirengthor i) L O and dolending egaingl free roce. ol Camogs

| o | porwvsr] Aciee Cleansar

§50.00

Skin enriching elements
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duacan 1han g tha skin ol tha thinga

Honesty above all other
things.

W hawe eanalully and thoughifuly lemuliied our prodicts using
mvarinty of natural ingrodionts aciemifically proven 10 ashancs the

BN 854N OIgan.

Enhance your skin's
energy production.

This serum feeds ingradients dractly info the coll, delwvoring what

t nseda 10 function aptmally
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CONTEXT
A December sale catalogue designed to
drive revenue across stores.

Customers typically browsed once and
discarded materials, often returning

to familiar products while exploring
selectively.

THE WORK
The catalogue was reimagined as a

"

broadsheet-magazine hybrid combining
retail and editorial design.

Product pages integrated tutorials,
application guidance, and “get the look”
content, supporting movement between
inspiration and purchase.

| led art direction and photography,
developing imagery aligned to the

editorial structure and product integration.

OUTCOME
The campaign delivered record-breaking
sales.

The catalogue remained in use throughout
the sale period, increasing engagement
and time spent browsing.

In-store teams used it as a sales tool

to support product education and
conversion and reported the campaign
was an enjoyable experience for them in
store.
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BRAND
DEVELOPMENT
PACKAGING
DESIGN

WEB DESIGN
CAMPAIGNS

ART DIRECTION
SOCIAL CONTENT
SYSTEMS

POS

OOH

PRINT
ILLUSTRATION
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