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ABOUT ME
Art director and creative lead with 12 years’ 
experience across brand identity, digital platforms, 
and integrated campaigns. Ex-Ogilvy. Based in South 
Africa (GMT+2), working with agencies, founders, and 
distributed teams internationally.

My work sits at the intersection of brand, product, 
and communication. I start by understanding the 
business, the customer, and the opportunity behind 
the brief, using that context to shape direction and 
guide decisions as projects evolve.

At Ogilvy Durban, I worked as Digital Art Director on 
SA Home Loans’ platform transformation, helping 
lead the design of South Africa’s first fully automated 
home loan experience across distributed teams 
during lockdown. I later joined ITI as Art Director 
on the MR Price Sport account, contributing across 
campaigns, shoots, and rollout while taking on 
broader responsibility across team output.

Since 2023, I’ve worked independently with agencies 
and founders across brand, digital, and campaign 
projects.

HOW I WORK
I help teams turn direction into delivery. Whether the 
challenge is a brand, product, campaign, or digital 
experience, I bring clarity to the work early and stay 
closely involved as it develops. My role often extends 
beyond creative execution, helping connect business 
objectives, customer needs, and the decisions 
required to move projects forward.

I work across independent and distributed teams, 
with clear communication, reliable delivery, and 
experience collaborating across time zones.

EXPERIENCE
Ogilvy Durban
Digital Art Director	 *	 SA Home Loans digital 
platform transformation

ITI
Art Director for MR Price Sport	 *	 Campaign 
concepting, shoot direction, and multi-channel rollout

Independent Practice
Art Director & Multi-Disciplinary Designer	 *	
Brand, product, and campaign work across agencies 
and founders.



J&K Holiday Homes, 
Brand Identity & Website

BRAND IDENTITY · WEBSITE DESIGN · WORDPRESS DEVELOPMENT 
· BOOKING INTEGRATION

Orca Estates, 
Brand Strategy & Website

BRAND STRATEGY · POSITIONING · PRICING · WEB DESIGN 
· WORDPRESS DEVELOPMENT

MR Price Sport, Brand Campaigns
TEAM LEAD · CAMPAIGN CONCEPTING · ART DIRECTION · SOCIAL 

· PRINT · DIGITAL · STORE

SA Home Loans, 
Digital Platform Design

UI DESIGN · ART DIRECTION · DESIGN SYSTEM · PRODUCT DESIGN

Liza Clifford, Brand Refresh
BRAND IDENTITY · PACKAGING · ART DIRECTION

Fri[s]mith, Skincare Website Launch
ART DIRECTION · CONTENT STRATEGY · WEB DESIGN

BeautyZone,
Glamour Party Sale Campaign

CAMPAIGN STRATEGY · ART DIRECTION · CONTENT PRODUCTION 
· PHOTOGRAPHY

Archive Section
EARLIER PROJECTS ACROSS DISCIPLINE AND INDUSTRY, SHAPED BY 

VARIED CONTEXTS AND BRIEFS.

SELECTED WORK

(CLICK TO JUMP TO A PROJECT)



2026 • HOSPITALITY

J&K Holiday Homes
Brand Identity & Website
BRAND STRATEGY · BRAND IDENTITY · WEBSITE DESIGN · 
WORDPRESS DEVELOPMENT

CONTEXT
J&K Holiday Homes operates within 
Caribbean Estates, where properties 
compete side by side with similar 
amenities.

Guest decisions are shaped by 
presentation, perceived quality, and 
confidence. The brand and digital 
presence needed to work as one system 
across the full booking journey.

THE WORK
I led the project end-to-end, developing 
brand, strategy, and platform as a 
connected system.

Brand and website strategy defined 
positioning, audience, and booking flow, 

shaping how information and imagery 
function across the site.

Photography direction identified the 
imagery required to communicate 
key guest considerations, supporting 
consistency across both the website and 
third-party booking platforms.

Brand and website strategy defined 
positioning, audience, and booking flow, 
shaping how information and imagery 
function across the site.

The WordPress website was structured 
for navigation clarity, property 
understanding, and decision-making. 
NightsBridge integration enabled 
availability and reservations to sit 

naturally within the booking flow.

Supporting systems included email 
capture, SEO foundations, hosting, 
domain setup, and performance 
optimisation across desktop and mobile.

OUTCOME
A complete brand and digital platform 
launched as a unified system.

Brand, website, and booking experience 
align to support clarity, trust, and ease of 
use, creating a structured foundation for 
growth and repeat engagement.

WEBSITE SCREEN RECORDING AVAILABLE ONLINE.

ROLE: BRAND STRATEGIST, DESIGNER & WORDPRESS 
DEVELOPER

https://jkholiday.co.za/








2024 • HOSPITALITY

ROLE: BRAND STRATEGIST, DESIGNER & WORDPRESS 
DEVELOPER

Orca Estates
Brand Strategy & Website
BRAND DEVELOPMENT · PRICING STRATEGY · WEBSITE DESIGN 
· WORDPRESS DEVELOPMENT

WEBSITE SCREEN RECORDING AVAILABLE ONLINE.

CONTEXT
A KZN coastal guesthouse required a 
website to support bookings in a highly 
competitive local market.

Guests compared similar offerings within 
close proximity, where perception of 
value, clarity, and ease of booking drove 
decisions.

THE WORK
The project expanded into strategy before 
execution.

Positioning and narrative were defined 
around family stays, comfort, and 
proximity to nature. Audience and 
competitor analysis shaped framing and 
structure.

Pricing was restructured to align 
perceived value with offering.

The website was designed to support the 
full journey from discovery to booking, 
with clear navigation, suite detail, 
experience content, testimonials, and 
integrated booking functionality.

SEO, mobile responsiveness, and 
performance were included.

OUTCOME
The business launched with aligned 
brand, pricing, and platform.

The website generated R80,000 
in bookings within the first week. 
Brand, pricing, and digital experience 
now operate as a connected system 
supporting confidence and conversion.

https://orcaestatesdurban.co.za/






2021-2023 • FASHION RETAIL

ROLE: SENIOR DESIGNER & ART DIRECTOR

MR Price Sport
Retail Campaigns & Art 
Direction
ART DIRECTION · CAMPAIGN CONCEPT · RETAIL MARKETING · 
DIGITAL · SOCIAL · OOH · PRINT

OVERVIEW
Art direction and campaign development 
across a continuous retail calendar 
spanning product launches, seasonal 
campaigns, and brand moments.

CONTEXT
MR Price Sport operates within a fast-
moving retail environment, requiring 
continuous output across digital, social, 
in-store, print, and OOH.

Campaigns, launches, and promotional 
activity run simultaneously, requiring 
creative consistency across channels 
while meeting demanding production 
timelines.

THE WORK
Across two years, I worked across 
a continuous stream of campaigns, 
launches, and brand moments, 
contributing to concept development, art 
direction, and multi-channel rollout.

Responsibilities included campaign 
ideation, shoot art direction, visual 
development, and execution across 
digital, social, print, in-store, and OOH 
formats. Work was developed in close 
alignment with the broader brand system, 
ensuring consistency across a high 
volume of outputs.

Highlighted campaigns include Power to 
Her, Power to Move, a Women’s Month 
campaign exploring personal expressions 
of strength through both narrative and 

retail-focused executions, and We Are 
Runners, a winter running campaign built 
around shared motivations for running.

OUTCOME
Sustained creative delivery across a high-
volume retail environment.

Consistency was maintained across 
campaigns, formats, and timelines, 
supporting clear communication, strong 
brand alignment, and efficient rollout 
across multiple channels and teams.



Perform.
BASICS Everything you’ve ever needed for your 

workouts*, performance included.
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R9999  
Leggings
From

R9999  
The Courtney Legging

TECHNICAL 
WAISTBAND

COTTON 
COMFORT

R18999  
The Zuko Legging

RAPID-FAST DRY 
TECHNOLOGY  

R19999  
The Jogger

POCKET TO STORE 
ESSENTIALS

LIGHTWEIGHT 
DESIGN

R32999  
Maxed Elite Full 
Length Power Tight

*Elevated 
breathability, 
outrageously 
weightless design.

*Incredibly 
smoothing, 
body sculpting 
technology.

SUPER STRETCH 
FABRICATION

THE ULTIMATE 
BREATHABILITY

HIDDEN POCKET TO 
STORE ESSENTIALS



STUDIO & UGC CONTENT CREATION MANAGEMENT







LIFESTYLE APPAREL SUMMER CAMPAIGN WINDOW BANNERSLIFESTYLE APPAREL WINTER CAMPAIGN IN-STORE SIGNAGE



maximum 
coverage 
for sun 

protection 







STUDIO STILLS, LOCATION VIDEO SCREENSHOT & MANIFESTO POST



VIDEO & GIF CONTENT STILLS



STORE WINDOW BANNERS

ATHLETE’S PORTRAIT & INDIVIDUAL VIDEOPRODUCT FOCUSED POST



GUIDE-STYLE ONLINE SHOPPING EXPERIENCE





SOCIAL POSTS



STORE WINDOW BANNERSEMAILER



WEBSITE A-SPOT EXECUTION



PRODUCT FOCUSED SOCIAL POSTS



2020-2021 • FINANCE & INSURANCE

ROLE: PRODUCT DESIGNER & ART DIRECTOR

SA Home Loans
Digital Platform Design
UI DESIGN · PRODUCT DESIGN · DESIGN SYSTEMS · ART 
DIRECTION

MICRO-INTERACTION ANIMATIONS AVAILABLE ONLINE.

OVERVIEW
SA Home Loans developed South Africa’s 
first fully automated home loan platform, 
consolidating application, documentation, 
and account management into a single 
interface.

The product required a structured system 
for how information, progression, and 
states were presented.

CONTEXT
Early research and flows were partially 
defined at handover, with gaps at interface 
level. Work ran across Durban, Cape 
Town, and India during remote lockdown, 
shaping how the system was designed, 
communicated, and implemented across 
distributed teams.

THE WORK
The UI system was extended into a full 
component library, defining patterns, 
states, and interaction rules for consistent 
use across the product.

I led design across the Client Zone and 
supporting areas, resolving undefined 
sections and refining flows with 
development teams. Interface design and 
system logic were developed in parallel to 
ensure continuity across components and 
full user journeys.

A supporting icon system clarified 
navigation and hierarchy. Micro-
interactions reinforced progression 
through key application stages. 
Photography direction was used to 

maintain tonal consistency across the 
interface.

OUTCOME
The platform was delivered as a unified 
interface system across all user-facing 
areas.

Design decisions carried from component 
level through to full journeys, supporting 
continuity across teams and delivery 
stages. The result is a structured product 
experience where interface, system 
logic, and implementation operate as one 
connected layer.

https://www.sahomeloans.com/


















2019 • FASHION

ROLE: BRAND DESIGNER

Liza Clifford
Brand Refresh
BRAND IDENTITY · DESIGN SYSTEM · PACKAGING

CONTEXT
A 10-year established brand required 
refinement to align with its current 
positioning and growth direction.

THE WORK
Following a workshop, the identity system 
was refined for consistency across all 
applications.

The logo was updated with flexible 
lockups. A revised colour palette and 
typography system established cohesion 
across packaging, signage, and digital 
applications.

The system was designed to function as a 
unified structure across all touchpoints.

OUTCOME
A cohesive identity system implemented 
across all brand touchpoints.

The refreshed system strengthened 
clarity, consistency, and application 
across retail, packaging, and digital 
environments.



OLD LOGO

NEW LOGO











2019 • SKINCARE / WELLNESS

ROLE: CONTENT DESIGNER & WEB DESIGNER

Frii[s]mith
Skincare Website Launch
UX DESIGN · CONTENT DESIGN · WEBSITE DEVELOPMENT

WEBSITE SCREEN RECORDING AVAILABLE ONLINE.

CONTEXT
An Australian skincare launch required 
a digital platform to introduce products, 
communicate value, and establish trust 
through science-led credibility.

A workshop defined direction around 
education, transparency, and skin 
confidence.

THE WORK
I led content and website development 
alongside a strategist and copywriter.

The structure prioritised education, 
product understanding, and guided 
discovery across ranges, ingredients, and 
routines.

Messaging balanced scientific credibility 
with accessible communication. Visual 
direction incorporated natural references 
aligned to ingredient-led storytelling.

UX focused on simplicity, readability, and 
progression through information layers.

OUTCOME
The site launched as a structured entry 
platform for the market.

Brand, education, and product experience 
were unified into a clear system 
supporting understanding, engagement, 
and trust.

The refreshed system strengthened 
clarity, consistency, and application 
across retail, packaging, and digital 
environments.





PHOTOGRAPHY & RETOUCHING COLOUR PALETTE EXTENSION





2018 • BEAUTY RETAIL

ROLE: ART DIRECTOR & CAMPAIGN DESIGNER

BeautyZone
Glamour Party Sale 
Campaign
ART DIRECTION · EDITORIAL DESIGN · RETAIL CAMPAIGN · 
PRINT · PHOTOGRAPHY

CONTEXT
A December sale catalogue designed to 
drive revenue across stores.

Customers typically browsed once and 
discarded materials, often returning 
to familiar products while exploring 
selectively.

THE WORK
The catalogue was reimagined as a 

broadsheet–magazine hybrid combining 
retail and editorial design.

Product pages integrated tutorials, 
application guidance, and “get the look” 
content, supporting movement between 
inspiration and purchase.

I led art direction and photography, 
developing imagery aligned to the 
editorial structure and product integration.

OUTCOME
The campaign delivered record-breaking 
sales.

The catalogue remained in use throughout 
the sale period, increasing engagement 
and time spent browsing. 

In-store teams used it as a sales tool 
to support product education and 
conversion and reported the campaign 
was an enjoyable experience for them in 
store.







ARCHIVE PREVIEW

BRAND 
DEVELOPMENT
PACKAGING 
DESIGN
WEB DESIGN
CAMPAIGNS
ART DIRECTION
SOCIAL CONTENT 
SYSTEMS
POS
OOH
PRINT
ILLUSTRATION

Earlier projects across discipline and industry, shaped by varied contexts and briefs.

https://alyssa.co.za/archive/
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